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I believe in 
evidence 
based 
presentations!





WARNING
The views expressed in this presentation are purely my 
own and those of all right thinking people everywhere. 
I may start to rant because I passionately believe that 
Social Marketing can do a tremendous amount of 
good in the world. These thought have been put 
together over many years and should only be  engaged 
with by  citizens and professionals who are prepared to 

take a critical look at what they are doing. Those 
seeking to replicate these ideas and 
recommended actions at home do so at 
their own risk.



Decide which shape 
best represents 

How you operate at work?



Content
The need to focus on citizen driven solutions

The social marketing mind set

The eight key concepts of social marketing 

The social marketing planning process 

Real life examples from around the world. 

Case study exercise

Resources that can help 



My thesis 
We have to be user driven

and use insightto create value



1.Globalisation of  unhealthy 
lifestyles

2.Rapid unplanned urbanisation

3.Aging populations



Many key societal challenges

climate 
change

poverty

recyclingalcohol
physical 
activity

theft

obesity
pollution

drug use
sexual health

smoking

violence

inequality

HIV / Aids



So why are we 
ǘŀƭƪƛƴƎ ŀōƻǳǘΧ  

marketing?  





bƻǘ ǘƻ ōŜ ŎƻƴŦǳǎŜŘ ǿƛǘƘΧ

Stop AIDS.
Keep the promise



ΨǎƻŎƛŀƭ ƳŜŘƛŀΩ

bƻǘ ǘƻ ōŜ ŎƻƴŦǳǎŜŘ ǿƛǘƘΧ

social media marketing



Social marketing is:

the systematic application of marketing,                                        
alongsideother concepts and techniques,                                                          

to achieve specific behaviouralgoals,                                                       
for a social good.


