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The views expressed in this presentation are purely n
own and those of all right thinking people everywhere
| may start to rant because | passionately believe that
Social Marketingcan do a tremendous amount of

good in the world. These thought have been put

together over many years and should only be engag:e
with by citizens and professionals who are prepared

take a critical look at what they are doinghose
seeking to replicate these ideas and
recommended actions at home do so at
their own risk.




Decide which shape
best represents
How you operate at work?
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Content

The need tofocuson citizen drivensolutions
The sociamarketing mindset

The eight key concepts of social marketing
The social marketing planning process
Real lifeexamples from around the world.
Case study exercise
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Primary Health Care

1.Globalisation of unhealthy
[{EWIES

3.Aging populations
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Many key societal challenges
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So why are we
gkt 1 Ay3 |

[f))arketing?




Wor g

B

(Consume?)
-9@;@0@9




b2 tid beidcAfuséd SiithQ 2 Yy

Stop AIDS.
N Keep the promise
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mar!(eting ' to achieve
alongside other _...... social good

(o{0] [ o< pts and application

tEChI‘qu ues behavioural goals
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